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Examples

We present here a few examples of news reports accompanied by ads, which
are consistent with the rationale of “Paying Positive to Go Negative”

Specifically, three features of these examples seem to suggest that the
rationale of these ads/news mix may go beyond (i.e., it is complementary)
to pure “target advertising”:

1 The “bad news” on a product are revealed by the media outlet.

2 There are no ads of the company whose product is the subject of
such bad news.

3 There are ads of companies whose product is a direct competitor of
the one subject to such bad news.

All these features arise endogenously in our model.
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New York Times



New York Times



PC Magazine



Los Angeles Times
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Corriere della Sera



La Repubblica



La Repubblica
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